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A Literature Review

ZENG Yiwu CAI Jinjing GUO Hongdong

Taobao village 1is a typical product of e — commerce development in rural

China. Academic research on Taobao village is still in the early stage but scholars’ enthusiasm is grow—

ing fast. The existing literature is scattered in journals with different disciplinary properties meanwhile

there are mainly case studies and conceptual researches whose topics include spatial distribution forma—

tion and evolution mechanism development mode and transformation and upgrading economic and

social effects etc. Future research could focus on the following aspects: firstly Taobao villages in

central and western regions as well as minority concentrated region; secondly effect of different devel—

opment mode and its comparison; thirdly the organization of smallholders in Taobao village; fourthly

rural e—commerce households’ e—shop operation behavior and its performance; finally the economic

and social effects of Taobao village phenomenon.

Keywords: Rural e — commerce; China’ s taobao village; Rural e — commerce household;

Literature review
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