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Cross-Border E-Ccommerce and Export Product Quality .
An Analysis Based on the Search of Imported Intermediates

Wei Yueling' and Zhang Hongsheng®
(1. School of Economics, Hangzhou Normal University;

2. China Academy of Digital Trade, Zhejiang University)

Abstract: This paper for the first time explores the empirical impact and mechanisms of the cross-
border e-commerce on the export product quality, by identifying the cross-border e-commerce industry
on the ‘Cross-border e-commerce retail import commodity list" and the online product transacted on
eBay, and utilizing the highly detailed tens of millions of Chinese customs transaction data from 2009
to 2016, as well as using the 2012 cross-border e-commerce policies based-quasi-natural experiment
and the difference-in-difference model. The study finds that the introduction of cross-border e
commerce policies leads to a significant improvement on the quality of export products. The
mechanism analysis reports that cross-border e-commerce is beneficial to the reduction of the import
search cost, which helps to expand the search scope of intermediate goods, thereby improving the
quality of intermediate inputs imported, and ultimately leading to an upgrade of the quality of export
products. A series of validity analysis and robustness analysis confirm the above conclusions. The
policy suggestions of this article include that the supply-side structural reform and the consolidation of
a strong trading nation require ample attention to be paid to the important role played by the new
business models and new models of cross-border e-commerce in promoting the quality upgrade of
export products. It is also pointed out that specialized talents for cross-border e-commerce and the
formulation of industry standards for cross-border e-commerce will be of great importance in
promoting the long-term and healthy development of cross-border e-commerce.

Key Words: export product quality upgrading; cross-border E-commerce; search cost; imported

intermediate inputs; DID model
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